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Hanano Ando, Hrishika Dugar, Maya Ramirez
Creative Directors

On Track
Have you ever gone on a trip that 

has changed your life? A trip of the 

unexpected, the uncertain, or the 

one that answered your lingering 

questions? What songs did you 

play during your time there? 

Maybe there’s a certain artist, 

album, or genre that is attached to 

those memories. Music can trigger 

senses. Clothes can trigger senses. 

In the same way a scent can bring 

you back to a certain moment in 

time, music and fashion can do the 

same. Each issue of our magazine 

follows a trip that does just that. 

How we move, connect, and travel 

through the sites we see, the clothes 

we wear, and the sounds around 

us to shape the memories we hold 

onto.

Concept.
What’s it about?
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Concept Concept

Each issue will be told like a story, following a protagonist on 

their journey. Within each editorial and place, we will give a 

fashion packaging list, along with a travel guide, and local 

interviews. The music chosen for each location will be tied 

into the graphics and elements of the editorials themselves, 

and be presented through the form of a cassette tape. The 

character will use the cassette as a prop throughout shoots, 

but song recommendations within the cassette will be shown 

with the shoots and editorials. The song choices and mood 

of the music change as the story progresses. The overall 

atmosphere and environment will be witty, feel good, whilst 

still feeling chic. 

What does it mean to travel? For some it may be a luxurious 

vacation, for others a backpacking adventure, and for 

some it’s about the memories that come out of it. We want 

to showcase the emotional journey of our protagonist and 

highlight the moments that make the trip what it is. The good, 

the bad, the flat tire on the side of the road, etc. We hope to 

show the way these experiences connect to music and even 

heighten the experiences themselves.

1st Issue
In our first issue, we want to highlight a girl who is rushing 

away from her home after heartbreak. Instead of going 

on this planned trip with her partner, she goes by herself. 

Through the places she goes, the people she meets, and 

the time she spends with herself, she learns that traveling 

is not one specific thing, but rather something that moves 

you and shifts your mindset through the experience itself.



RESEARCH
Emotional, Photographic, Styling, Aesthetic
Music, Graphic, Packaging, Cinema/Video
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Mood Board Mood Board
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ALEC SOTH

Photographers
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VIVIAN MAIER
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Photographers
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Photographers

NAN GOLDIN
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Photographers
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Photographers

JOEL
MEYEROWITZ
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VIDEO 
STORYBOARD
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Storyboard
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MUSIC 
REFERENCES

Music References - Florence
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Music References - Fiesole Music References - Castiglioncello
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Graphic References - Annie Atkins

GRAPHIC 
REFERENCES
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FUTURA BOLD

Graphic References - Fonts

1.  ITC Galliard Pro Bold

KEY FONT

A B C D E F G
H I J K L M N
O P Q R S T U

V W X Y Z 
1 2 3 ! ?

3.  Futura Medium

BODY FONT

A B C D E F G
H I J K L M N
O P Q R S T U

V W X Y Z 
1 2 3 ! ?

2.  ITC Galliard Pro Roman

BODY FONT

A B C D E F G
H I J K L M N
O P Q R S T U

V W X Y Z 
1 2 3 ! ?

Graphic References - Fonts



RED
R:215 G:47 B:39

C:10 M:96 Y:100 K:2

PINK
R:239 G:202 B:201
C:4 M:23 Y:13 K:0

YELLOW
R:241 G:199 B:53
C:6 M:20 Y:91 K:0

MINT
R:159 G:191 B:173

C:39 M:13 Y:35 K:0

BLUE
R:37 G:64 B:143

C:100 M:90 Y:10 K:0
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2
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Graphic References - ColorGraphic References - Color

1
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Graphic References - LayoutGraphic References - Layout
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PACKAGING
PROCESS

Packaging Process
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21
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CONTENT
REFERENCES & RESEARCH

Opening Scence - Wedding
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Opening Scence - Packing Opening Scence - Airplane Food, Map
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Editorials - Florence Editorials - Florence
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Editorials - Fiesole Editorials - Fiesole
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Editorials - Castiglioncello Editorials - Castiglioncello



57

Target Persona Target Persona

TARGET 
PERSONA

Mackie Arbaugh

Age: 25
Nationality:  American

Based: Originially from south carolina but has lived in Spain before beginning pursuing 
van life. 

Place you are living: Bend, Oregon/ Todos Santos, Mexico
Ocupation: Traveller, Photographer 

Breathing an adventurous lifestyle, exploring solo travel in her van, Pearl, and documenting 
her experiences visually, she dives into film photography- capturing raw and natural takes 
on landscapes, people she meets along the way and food. She has also written material 
for a few vlogs on such a personal embark that acts as a discourse displaying her identikit.

Sayaka Sugita

Age: 22
Nationality: Japanese 

Based: Originally from Japan but has 
lived in Austin, Texas and England

Place you are living: Japan
Ocupation: Junior High English Teacher

She preaches a sweet and bubbly lifestyle. Sayaka grew up internationally, originally from 
Japan, she moved to Austin, Texas after the second year of high school. She then moved 
to England for a year where she pursued learning English in-depth to become an English 
teacher at a Junior High School located in Japan. She displays great interest in film, vintage 
fashion and is an enthusiast for classic music, with a slick collection of vinal records and 
cassettes.  She considers herself a collector, and pays attention to detail.

Adrián Patrón Espá 

Age: 23
Nationality: Peruvian 

Based: Originally from peru but has lived in Spain and Florence 
Place you are living: Barcelona 

Occupation: Law student 

Internationally based, Adrián is from Peru but moved to Barcelona as a child, and growing 
up he decided to study abroad at University in Florence. Due to his family in Spain, he 
pursued a course in Law which lead him to his ongoing career performing in the legal sector 
of a travel Vespa company. Vibrant and energetic, he is interested in art, sports, travelling 
and film photography. Moreover, he highly admires the auteurism in films directed by Wes 
Anderson and Quentin Tarantino.
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3D Business Model

3D BUSINESS 
MODEL

CLIENT :
ON A JOURNEY 

PECULIARITIES:
ON THE GO 

REACTION:
ON BOARD 

ON A JOURNEY ON THE GO ON BOARD 

· Open Minded

· Adventurous Spirit

· Passionate Towards 
Creativity

· Travel

· Point Of View

· Informative

· Motivated

· Enthusiastic

· Nostalgic

3D Business Model
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Positioning Map

POSITIONING MAP

LOUD

SUBTLE

FANZINE 
ORIENTED

MAINSTREAM
ORIENTED

BELLISSIMO

is an editorial project created by Ivan Roberto 
and Paolo Zerbini. It communicates fashion, food, 
culture, music and simply everything you need 
to know about a place per issue. Interestingly, 
they are also known for their choice of bold quip 
humour by playing with the stereotypes of the 
dedicated place. 

Target audience: 
People in the mid-20s/30s interested in learning 
about new places, fashion and art. 

Why is it a comparative magazine? 
Not only does it have a similar content layout 
inclusive of tips and guides toward each location, 
we also add a slight sense of witty humour to our 
style of writing.

HOLIDAY MAGAZINE

is a travel bi-annual magazine based in Paris, 
1946. It centres on the idea of showcasing 
fashion, art, lifestyle, and places in a form 
of a wishbone bringing you on a journey. It is 
known for its ecstatic and bold layout along with 
beautiful photography, making the magazine 
seem like fiction. 

Target audience: 
People in their early/mid-20s who are interested 
in learning about new places, fashion and art.

Why is it a comparative magazine? 
Having a similar style to photography and having 
a content complex similar to a travel guide, the 
general idea makes it a comparative magazine.  

Competitor Analysis
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Competitor Analysis Competitor Analysis

THE WRONG JOURNAL

is an independent travel magazine that highlights 
places and people are specifically expressing 
the personal stories of those who live and are 
from that area. Bringing a humble approach 
to each story, it also teaches us how to look at 
the world from various perspectives, allowing 
us to feel more inspired. The magazine equips 
soundtracks and a Spotify playlists dedicated to 
each particular issue. 

Target Audience: 
People in their mid-20s/30s interested in 
learning about new places, art and appreciating 
photography are the main target. Musically 
inclined beings are also part of the audience 
they direct towards.

Why is it a comparative magazine? 
The concept, journal/diary style of writing 
alongside with the music dedicated to each issue 
is very similar to what we we have achieved with 
our magazine. 

ALLA CARTA

is a bi-annual international publication that 
foresees high-end fashion, art and design “in 
a unique Italian way”. At a time when the web 
may appear to be the only valid avenue of 
communication, Alla Carta is an ode to the most 
precious of mediums and moments of the day 
that celebrate one of the oldest Italian habits, 
conviviality.

Target audience: 
People in their mid-20s/30s interested in learning 
about new places, fashion and art. 

Why is it a comparative magazine? 
The concept and graphic elements are in a 
similar direction to that of our publication. The 
photography and the playful yet preen layout are 
also similar to what is present in our magazine. 

LODESTARS

is an independent magazine that sparks curiosity 
amongst viewers to explore more about each 
individual place. Focusing on one country per 
issue, its eye for detail in photography and art 
illustrations is exhilarating. It also speaks more 
about the people met along the way and the little 
details about their lives. 

Target Audience: 
People in their early/mid-20s who are interested 
in learning about new places, photography, 
fashion and art. 

Why is it a comparative magazine? 
The element of travel, photography and the 
journalistic point is inclusive of the people’s 
personal adventures that is parallel to the style 
of our magazine.
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Page 13: 
7: Nan Goldin “Kim and Mark in the Red 
Car Newton, MA” 1978
8: Vivian Maier Untitled, May 1958
9: “Call Me By Your Name” 2017
Director: Luca Guadagnino
10: From “Battle of the Sexes” 2017
Directors: Jonathan Dayton, Valerie Faris

Page 14-15:
1: Jimmie’s Apartment, Memphis, TN, 2002
2: Alec Soth, ‘I KNOW HOW FURIOUSLY 
YOUR HEART IS BEATING’
Dec. 12 2020 - Apr. 30 2021
3: Alec Soth, Vince, New York, from I Know 
How Furiously Your Heart is Beating (2019)
Courtesy of the artist and MACK
4:Alec Soth, ‘Ute’s Books. Odessa.’ from I 
Know How Furiously Your Heart is Beating 
(2019). Courtesy of the artist and MACK
5: Alec Soth, Anna, Kentfield, California, 
from I Know How Furiously Your Heart is 
Beating (2019)Courtesy of the artist and 
MACK

Page 16-17: Wolfgang Tillmans
1: Watermelon (undated)
2: Tukan, 2010
3: ‘DAN’,  2008
4: Pomodoro , 1993

Page 18-19: Vivian Maier
1: Untitled, 1975
2: Untitled, 1978
3: Untitled, 1979
4: Untitled, 1978

Page 20-21: Fred Herzog 
1: ‘Boat Scrapers 1’, 1964
2: Man With Bandage, 1968
3: ‘The big four’, 1971

Page 22-23: Nan Goldin 
1: C.Z. and Max on the Beach, Truro, 
Massachusetts,1976
2: Nan and Julie working, Tin Pan Alley, 
NYC, 1983
3: French Chris on the Convertible, NYC, 
1979

Page 24-25: Stephen Shore
1: Presidio, Texas, February 21, 1975
2: Breakfast, Trail’s End Restaurant, Kanab, 
Utah, August 10, 1973, 1973 © Stephen 
Shore
3: Room 125, Westbank Motel, Idaho Falls, 
Idaho, July 18, 1973

Page 26-27: Joel Meyerowitz
1: Gold Column Porch, Providencetown, 
1977
2: Roseville Cottages, 1978
3: Red Interior Providencetown, 1977

Page 31: 
1: Wes Anderson, The French Dispatch 2021
2: Mondo and Joy, Wes Anderson Inspired 
short film ,2017
3: Tamas Sabo, Louis Vuitton fashion film, 
2019
4: Mondo and Joy, Wes Anderson Inspired 
short film ,2017
5:Wes Anderson, The Darjeeling Limited, 
2007
6: THEY- “Play fight” with Tinashe lyric 
video, 2020
7: Wes Anderson, Moonrise Kingdom trailer 
A, 2012

Page 33: 
1: Lynyrd Skynyrd (Pronounced ‘Lĕh-’nérd 
‘Skin-’nérd), 1973
2: Loredana Berté Banda Berte’, 1979
3: Ray Charles Modern Sounds in Country 
and Western Music, 1962
4: Abba Arrival, 1976
5:Super Group Festival  Nazareth, 1975

Page 34: 
1: Gipsy Kings Mosaïque, 1989
2: Aretha Franklin I Never Loved a Man the 
Way I Love You, 1967
3: Fleetwood Mac Rumors, 1977
4: Bob Dylan The Times They are a 
Changin’, 1964
5: ABBA Super Trouper, 1980
6: Bob Marley and The Wailers Natty 
Dread, 1974

Page 35: 
1: Cyndi Lauper She’s So Unusual, 1983
2: Steppenwolf Steppenwolf, 1968
3: The Beach Boys: Good Vibrations: 
Thirty Years of The Beach Boys, 1993
4: Abba Voulez-Vous, 1979
5: Bob Marley and The Wailers Soul 
Revolution, 1971
6: The Byrds Turn! Turn! Turn!, 1965

Page 37: Annie Atkins
1: Forward for Book  “Designing graphic 
props for filmmaking”
Words by Jeff Goldblum
2: Untitled, Undated
3: “Designing graphic props for f
ilmmaking” February 27, 2020
4: Untitled, Undated
5: Printed Ephemera
references for vintage lettering design
6: Flora Fricker/Annie Atkins, Milk-bottle 
Tops (England, 1950’s)

Page 41: 
1-5: “Going South To The North” By Felix 
Dass - Binatang Press Graphic by The 1984

Page 42-43: Apartamento 
1: Issue #26 Autumn/Winter 2020-21 ​​
Featuring Andrea Branzi on this spread
2: Issue #22 Autumn/Winter 2018-19
Featuring Fernando Botero on this spread
3: Issue #26 Autumn/Winter 2020-21 ​​
Featuring Thomas Demand on this spread
4: Issue #22 Autumn/Winter 2018-19
Featuring BV Doshi on this spread

Page 45:
1: Favini Burano color and paper swatch/
sample guide.
2: Amazon Travel and Document 
Organization Accessory 

Sources and Credits Sources and Credits

Page 12: 
1: Fred Herzog  “Red Stocking” 1961
2: Alec Soth “The Coachlight. Mitchell, 
South Dakota, 2020
3: Vivian Maier, Undated, Untitled
4: Joel Meyerowitz “Roseville Cottages 
Truro, Massachusetts” from the series “Cape 
Light”, 1976
5: The Famous World of Amélie” 2001 
Director: Jean-Pierre Jeunet
6: “Little Miss Sunshine” 2006
Directors: Jonathan Dayton, Valerie Faris

Page 10-11:
Vivian Maier  
Untitled, August 1975

Page 47:
1: “The Notebook” 2004 Director: Nick 
Cassavetes
2: “Pretty Woman” 1990 Director: Garry 
Marshall
3: “Hotel Chevalier” 2007 Director: Wes 
Anderson
4: Alec Soth “Two Towels”. Canada, 2004 
from “Niagara”

5: Untitled, Chicago, August 1975
6: Untitled, Undated
7: Untitled, Undated

6: The Proclaimers Hollywood Soundtracks, 
1987
7: Patty Pravo, 1970

Page 48-49: 
1: Austin Radcliffe, Things Organized 
Neatly, 2010 
2: Austin Radcliffe, Things Organized 
Neatly, 2010 
3: Handrawn Sketch, Hanano Ando, 2022
4: POPEYE  2016 May 
Tokyo Complete Guide 038 Jingumae 
2 Chome/Sendagaya

Page 50-51: 
1: Rico Puhlmann for Giorgio Sant’Angelo - 
Leotard, Vogue 1971
2: Glen Luchford for Gucci SS16 Berlin 
Campaign
3: Cher, Diana Ross, and Sir Elton John 
Grammys, 1975
4: Zendaya by Daniel Jackson for Vogue 
AUS March 2020
5: Dollhouse By Carlos Villarejo, 2019 
6: Daniel Shea for Gucci eyewear spring 
campaign, 2021
7: Dollhouse By Carlos Villarejo, 2019
8: Dollhouse By Carlos Villarejo, 2019
9: Collage, Maya Ramirez, 2022

Page 52-53:
1: Collage, Maya Ramirez, 2022
2: Julia Banas By Catherine Servel For 
Numero Tokyo, 2017 
Dec. 12 2020 - Apr. 30 2021
3: Sasha Mademuaselle for Anton
Belinskiy SS17
4: DuBarry for Glissando Cosmetics - 1965
5: Christian Cody for The Zeal Life 2015
6: David Gomez Maestre, 2017
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Sources and Credits

Page 54-55: 
1: Eszter Sara Cseh, swimmers, 2019
2: Kurt Ard, Denmark. Panorama cover 
1967
3: Patrick Demarchelier for Vogue, March 
1991
4: Patrick Demarchelier for Vogue, March 
1991
5: Grace-Kelly on set of How To Catch a 
Thief by Robert Burks, 1955
6: Ellen O’Neal-freestyle skate, 1970
7: Vogue Italia, May 1976 swimwear by 
David Bailey
8: Collage, Maya Ramirez, 2022

7: Morning Beauty Lindsey Wixson By 
Venetia Scott, 2010
8: Perry Riddle, U.S. National Archives U.S. 
National Archives United States, Chicago 
Illinois, July 1975

Crummy, Colin. “Enter the Endlessly 
Inventive, Surreal World of Wes Anderson 
Inspired Art.” I, August 9, 2016. https://i-d.
vice.com/en_uk/article/d3vnnj/enter-the-
endlessly-inventive-surreal-world-of-wes-
anderson-inspired-art.

“‘Imagination Doesn’t Compare to Our Real 
Life Design History’: Annie Atkins on the 
Art of Graphic Design for Film.” It’s Nice 
That. Accessed March 31, 2022. https://
www.itsnicethat.com/features/annie-atkins-
graphic-design-for-film-prop-making-wes-
anderson-170817. 

“From Fake Maps to Golden Tickets: 
The Film Props of Artist Annie Atkins.” 
The Guardian. Guardian News and 
Media, January 25, 2020. https://www.
theguardian.com/film/2020/jan/25/from-
fake-maps-to-golden-tickets-the-film-props-of-
artist-annie-atkins. 

​​Atkins, Annie. Fake Love Letters, Forged 
Telegrams and Prison Escape Maps: 
Designing Graphic: Props for Filmmaking. 
Paris: Phaidon, 2020. 

Sosa, Omar, Nacho Alegre, and Marco 
Velardi. The World of Apartamento. New 
York: Abrams, 2018. 

Connikie, Yvonne, and Robert Price. 
Fashions of a Decade, the 1960s. New York: 
Chelsea, 2009. 

Herald, Jacqueline, and Robert Price. 
Fashions of a Decade, the 1970s. New York: 
Chelsea, 2009. 

Soth, Alec, and Hanya Yanagihara. I 
Know How Furiously Your Heart Is Beating. 
London: MACK, 2019. 
Hostetler, Lisa, and Katherine A. Bussard. 
Color Rush: American Color Photography 
from Stieglitz to Sherman. New York: 
Aperture, 2013. 
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